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Facebook	  Marke+ng	  
Why	  Market	  on	  Facebook?	  

Facebook	  is	  NOT	  a	  fad.	  

500	  million	  ac+ve	  users	  

1	  out	  of	  every	  4	  page	  views	  is	  from	  Facebook	  

200	  million	  users	  access	  Facebook	  Mobile	  

Source:	  hPp://www.facebook.com/press/info.php?sta+s+cs	  and	  hPp://weblogs.hitwise.com/heather-‐dougherty/2010/11/
facebookcom_generates_nearly_1_1.html	  



Facebook	  Marke+ng	  
Why	  Market	  on	  Facebook?	  

Facebook	  is	  NOT	  a	  fad.	  

The	  35-‐54	  demographic	  is	  the	  largest	  user	  base	  

The	  55+	  demographic	  is	  growing	  the	  fastest	  

Source:	  hPp://www.istrategylabs.com/2010/01/facebook-‐demographics-‐and-‐sta+s+cs-‐report-‐2010-‐145-‐growth-‐in-‐1-‐year/	  



Facebook	  Marke+ng	  
Facebook	  Pages	  

Does	  your	  organiza+on	  have	  a	  Facebook	  page?	  

Are	  you	  upda+ng	  the	  content	  at	  least	  once	  a	  week?	  

Have	  you	  customized	  the	  design	  of	  your	  page?	  

What	  are	  you	  doing	  to	  aPract	  more	  likes/
engagement?	  

Are	  you	  measuring	  the	  ROI/conversions?	  



Facebook	  Marke+ng	  
Facebook	  Pages	  



Facebook	  Marke+ng	  
Facebook	  Pages	  

1.  Here	  is	  the	  Business	  Bullpen	  Wall.	  The	  majority	  of	  new	  content	  
appears	  on	  the	  Wall.	  It	  is	  then	  distributed	  to	  the	  news	  feeds	  of	  all	  the	  
people	  that	  like	  your	  page.	  

2.  You	  should	  update	  your	  wall	  once	  a	  week	  with	  content.	  Include	  a	  
variety	  of	  content	  –	  link	  to	  ar+cles	  that	  your	  organza+on	  has	  wriPen	  or	  
others	  that	  you	  like,	  promote	  your	  partners	  and	  clients	  (if	  it	  makes	  
sense	  to	  do	  so),	  post	  photos	  and	  video	  content.	  Photos	  will	  get	  the	  
most	  aPen+on	  and	  have	  a	  higher	  probability	  of	  genera+ng	  a	  reac+on.	  

3.  With	  so	  much	  informa+on	  on	  the	  web	  and	  pumping	  through	  Facebook,	  
you	  need	  to	  be	  consistent	  in	  pos+ng	  content.	  Your	  Facebook	  fans	  
might	  not	  read	  every	  post	  or	  look	  at	  your	  photo	  gallery,	  but	  they	  will	  
see	  your	  logo	  in	  their	  news	  feed	  once	  a	  week	  or	  more.	  This	  visual	  
reminder	  of	  your	  company	  can	  only	  help	  you	  when	  the	  +me	  comes	  for	  
that	  fan	  to	  need	  your	  services	  or	  products.	  

4.  Don’t	  post	  too	  much.	  You	  could	  lose	  fans	  if	  you	  bombard	  them	  with	  
updates.	  



Facebook	  Marke+ng	  
Facebook	  Pages	  



Facebook	  Marke+ng	  
Facebook	  Pages	  

1. More	  and	  more	  companies	  are	  crea+ng	  custom	  
designed	  tabs	  within	  their	  Facebook	  page.	  This	  
is	  the	  Business	  Bullpen	  team	  page.	  If	  a	  person	  is	  
not	  logged	  into	  Facebook	  and	  they	  go	  to	  
facebook.com/businessbullpen,	  this	  is	  what	  
they	  will	  see.	  It	  is	  much	  easier	  to	  get	  your	  point	  
across	  than	  the	  Facebook	  Wall,	  which	  is	  the	  
default	  view.	  	  

2. Designing	  custom	  tabs	  is	  rela+vely	  simple	  using	  
the	  Facebook	  markup	  language,	  which	  is	  
similar	  to	  HTML,	  and	  CSS.	  See	  
hPp://mashable.com/2010/02/22/build-‐
facebook-‐landing-‐page/	  for	  a	  tutorial.	  



Facebook	  Marke+ng	  
Facebook	  Pages	  

Here	  is	  another	  example	  of	  a	  
Facebook	  landing	  page.	  No+ce	  
the	  difference	  in	  logo	  size	  
compared	  to	  the	  Business	  
Bullpen	  page.	  You	  can	  use	  an	  
image/logo	  that	  is	  up	  to	  200	  
pixels	  wide	  and	  600	  high,	  which	  
can	  help	  get	  your	  message	  
across	  bePer	  than	  in	  the	  spaces	  
that	  Facebook	  offers.	  



Facebook	  Marke+ng	  
Facebook	  Pages	  

Here	  is	  Sony’s	  page.	  
These	  custom	  designs	  can	  
also	  help	  you	  with	  
engagement.	  You	  can	  
create	  specific	  campaigns	  
and	  calls	  to	  ac+on	  within	  
these	  pages	  that	  are	  
measurable	  through	  the	  
use	  of	  a	  web	  traffic	  tool	  
like	  Google	  Analy+cs.	  



Facebook	  Marke+ng	  
Facebook	  Pages	  

1. Other	  ways	  to	  increase	  engagement	  is	  to	  perform	  contests	  (see	  hPp://
www.facebook.com/promo+ons_guidelines.php	  for	  more	  info).	  Business	  Bullpen	  ran	  a	  
contest	  with	  a	  partner	  firm	  to	  see	  who	  could	  get	  to	  100	  fans	  first.	  The	  winner	  selected	  
of	  their	  fans	  to	  choose	  a	  charity	  that	  both	  firms	  would	  donate	  $50	  to.	  

2. Get	  your	  friends	  to	  suggest	  your	  page	  to	  their	  friends.	  

3. Post	  good	  content	  –	  ask	  ques+ons	  on	  your	  wall.	  Ask	  for	  content.	  

4. Tag	  your	  friends	  and	  other	  businesses	  in	  posts	  and	  pictures,	  which	  is	  then	  posted	  on	  
that	  friends’	  wall.	  

5. When	  you	  do	  get	  content,	  respond	  and	  respond	  quickly!	  



Facebook	  Marke+ng	  
Facebook	  Analy7cs	  (Insights)	  

In	  the	  past	  two	  weeks,	  Facebook	  added	  insights	  right	  on	  your	  page	  wall.	  Here	  is	  
an	  example.	  The	  impressions	  equals	  the	  number	  of	  impressions	  served	  across	  a	  
person’s	  news	  feed,	  a	  visit	  to	  the	  Page,	  or	  through	  an	  Open	  Graph	  social	  plugin.	  
The	  feedback	  number	  equals	  (comments	  +	  likes)/impressions	  



Facebook	  Marke+ng	  
Facebook	  Analy7cs	  (Insights)	  

Facebook	  Insights	  are	  available	  to	  Facebook	  Page	  Admins.	  Due	  to	  the	  wealth	  of	  
informa+on	  that	  people	  post	  on	  their	  profile,	  Facebook	  Insights	  is	  a	  powerful	  tool	  that	  
enables	  one	  to	  target	  their	  marke+ng	  efforts	  with	  more	  precision	  than	  other	  online	  
plajorms.	  



Facebook	  Marke+ng	  
Facebook	  Ads	  

Profile	  data	  breeds	  powerful	  ad	  targe+ng	  	  

Test,	  Tinker,	  Test	  again	  	  



Facebook	  Marke+ng	  
Facebook	  Ads	  



Facebook	  Marke+ng	  
Facebook	  Ads	  

1. You	  can	  pay	  by	  the	  click	  (or	  you	  can	  do	  the	  impression	  as	  well)	  like	  Google	  AdWords.	  	  

2.  If	  you	  haven’t	  tried	  Facebook	  Ads	  before,	  you	  can	  do	  so	  with	  limited	  investment.	  
You	  can	  set	  your	  budget.	  I	  recommend	  an	  itera+ve	  campaign	  where	  you	  test	  certain	  
sekngs,	  review	  the	  data,	  +nker	  with	  the	  sekngs,	  and	  test	  again	  un+l	  your	  campaign	  
is	  performing	  to	  your	  requirements.	  

3. More	  info:	  hPp://www.facebook.com/adsmarke+ng/	  



Facebook	  Marke+ng	  
Q	  &	  A	  

Ques+ons?	  

Todd	  Wickersty	  

todd@businessbullpen.com	  

businessbullpen.com	  

@toddwickersty	  

wick.me	  


