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• How many people here have a 
smartphone, show of hands ?

• How many use any apps to 
help their business workflow, 
show of hands ?

Smartphones?



Apps in Business



Why Care ?



Mobile’s Reach



Global Mobile



As of January 2014:

• 90% of American adults have a cell phone

• 66.8% of American adults have a smartphone

• 32% of American adults own an e-reader

• 42% of American adults own a tablet computer

pewinternet.org

Mobile in the US



Mobile’s Impact



Mobile vs Media
average time per day in minutes



Mobile Web vs Desktop Web



Mobile Web



47% of email is now opened on a 
mobile device Litmus –”Email 
Analytics” (April 2014)

68% of Gmail and Yahoo! users’ 
opens occur on a smartphone or 
tablet Litmus –”Email Analytics” (Dec 
2013)

Mobile Email



Mobile for Your Business



Native App vs Mobile Web

Mobile App Mobile Web
Run locally, quick loading, fluid 

interaction
Dependent on internet

More costly Less Costly

Separate Version Required for 
Each OS

Cross Platform by Default

Smooth, Fast, Intuitive Less Satisfying Experience

Access to Hardware Sensors No Access

Ability for Push notifications No Ability for Push Notifications



Brochureware

Brochureware + Engagement 
Features

Provide a Service that acts as 
a hook for exposure/marketing

External Apps Internal Apps
Enterprise Resource 
Planning

Business Processes

Types of Apps



More than $28 
billion were spent on 
apps by businesses 
and professional 
users in 2013. 
Business and 
productivity market 
will reach $58 billion 
by 2016.

•Consumerisation of IT: Decisions are made by 
users, not CIOs.

•Mobile is fulfilling new and existing use cases in 
the enterprise, such as:

•mobilizing workforce and business processes

•extending availability of cloud services to 
anytime and anyplace

•extending or opening up new marketing & 
sales channels

•enabling flexible logistics and resource 
management

•mobilizing business intelligence

Mobile in Business



Native Mobile App Development



10K (low) to 80K(high) for a single app 
on a single platform.  

Multi platform deployments will drive cost up, however 
with GroMobi’s cross platform expertise, we’re able to 
offer prices substantially lower than our competitors

Minimum of 2-3 months, and a maximum of 
6-8.  Robust mobile apps without too much 
custom integrations, generally fall somewhere 
in the middle.

Cost, Timeline



1. Requirements Gathering
2. Storyboarding
3. Wireframing
4. Visual Design
5. Interactive Design
6. Product Vision & Consulting
7. High Fidelity Prototyping
8. FrontEnd / BackEnd Mobile Development
9. FrontEnd / BackEnd Web Development
10. Functional Testing
11. Usability Testing
12. App Deployment

Mobile Development Process



1.Concept Overview
a. Who
b. What
c. Where
d. When
e. Why
f.  How

2. General Timeline Requirements

3. General Budget

4. Procurement Logistics

What to Know



Questions & Answers



Contact 
Ben Kilmer

Partner, Founder
ben@gromobi.com
1.434.806.2039


